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say hello to urban agriculture
There are estimates that claim that as much as 80 percent of the world’s 
arable land has already been claimed for agriculture. And recently UN esti-
mated that the population will increase by 40 percent and exceed 9 billion 
people by year 2050. 

as more and more people move to ever-expanding cities, they will push farms 
further away from population centers. The inevitable result is longer transpor-
tation routes, increased reliance on petroleum-based fertilizers and more high-
intensity monoculture farming on the remaining agricultural land.

With traditional farming practices, the arable land will soon be insufficient to 
produce enough food for our growing population. In response to this challenge, 
Plantagon has developed a vertical space-efficient greenhouse for the urban 
environment.

Why should a tomato fly 10,000 km?
We believe that The Plantagon greenhouse will change the way we produce eco-
logical and functional food dramatically. For instance, it will allow us to produce 
ecological tomatoes with clean air and water in urban environments, even in 
major cities.

as well as cutting costs, The Plantagon greenhouse prevents further environ-
mental damage by eliminating transportation, since the plants are where the 
consumers are. This vertical agriculture-innovation makes it self-sustainable 
financially, as it’s possible to finance each greenhouse from its own sales. The 
consumers will notice the difference by better tasting produce to lower prices.

Doing well by doing good
Within the next 30 years, most habitable land will be used up globally. one can 
easily see why The Plantagon greenhouse is much needed in densly populated 
areas today and tomorrow, with additional benefits like:

•  Using less space to grow more crops.
•  Offer better food at better prices.
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It’s time to change focus in ecological farming. We’re already moving from 
a less competitive and expensive alternative of “normal” production, to being 
more efficient, more available and of higher quality. at the same time we realize 
that even a small production plant can be financed by direct sales to consumers 
were costs for middle hands or transportation is minimised.

When building a Plantagon greenhouse, a company, state or community can 
show that they use a strategy built on “action speak louder than words” as the 
Plantagon greenhouse shows the possibilities of green and responsible busi-
ness to create a unique platform for public relations. one can show the power of 
lateral thinking and acting and become a good example for others to follow.

The Plantagon organization’s basic principle is to balance commercial and 
value-based forces, exploring how to make money while doing good and using 
the power of money and public support to achieve benefits for society in general, 
over and above economic progress.

Swedish American Green Alliance
Plantagon is part of s.a.g.a. which is an initiative launched by u.s. ambassador 
to sweden Matthew Barzun and Deputy Prime Minister Maud olofsson at the 
swedish Parliament on February 18, 2010. s.a.g.a. is the next chapter in u.s.-
swedish environmental cooperation. sweden and america, engaging together, to 
tell the story of sustainable innovation for a sustainable future.  
www.sagastory.blogspot.com
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Plantagon – an award winning 
innovation

❍ 2009: awarded the “Innovator Idol” prize at Globe Forum

❍ 2010 and 2011: Nominated at the Globe Award

❍ 2010 and 2011: Nominated at the Katerva Challenge

❍ 2011: Winner of the 2011 Red Herring Top 100 Europe Award

❍ 2011: Nominated for Company of the Year at Stevie Award

❍ 2011: Nominated for HSBC European Business Award 

ABOUT THE AWARDS:
Globe Forum is a matchmaker between innovators, entrepreneurs and investors 
with a focus on business innovation, sustainability and high-growth markets. at 
its annual conference, ten finalist projects are given the opportunity to present 
their ideas to about 1,000 investors, with the winning entry chosen by popular 
acclaim. 

The Katerva Awards are an annual set of awards for the very best sustainability 
initiatives on the planet. They use a massive network of spotters, researchers, 
panels, experts, and thought leaders. Their evaluation process is a rigorous 
analysis of practical, strategic, scientific, social, and commercial aspects of each 
nominee.

The Red Herring: For 10 years, red herring’s editorial team has diligently 
surveyed entrepreneurship around the globe. Technology industry executives, 
investors, and observers have regarded the red herring 100 lists as an invalu-
able instrument to discover and advocate the promising startups that will lead 
the next wave of disruption and innovation.

The Stevie Awards are the world’s premier business awards. They were created 
in 2002 to honor and generate public recognition of the achievements and posi-
tive contributions of organizations and working professionals worldwide.  
In short order the stevie has become one of the world’s most coveted prizes.
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2. The Plantagon greenhouse

2.1 Urban agriculture with economic growth
Today’s greenhouses are situated far outside urban areas. The whole idea behind 
Plantagon is to place it in urban areas, close to the consumers, which will reduce 
handling costs by up to 80 percent.

Plantagon estimates that about 40 to 60 percent of an urban consumer’s food 
budget goes to pay for transportation and storage. Vertical greenhouses can 
deliver fresh, healthful organic produce directly to the consumer at a lower price.

The concept is simple and appealing in these days of awareness: fresh, ecologi-
cal and cheap vegetables. no middle hands, no yesterday’s food.

2.2 Join the positive spiral
The core of the vertical greenhouse is a spiral-shaped transport mechanism 
that slowly moves hundreds or even thousands of soil-filled planting boxes 
upward, as the plants grow. With the boxes resting on a pair of rails that cork-
screw through the entire volume of the structure, a third rail carries a device that 
continuously cycles from the top of the spiral to the bottom, nudging each box a 
few centimetres upward. When they reach the top, the mature plants are pushed 
out onto the harvest platform, and new boxes of soil and seed are pulled in at the 
bottom.

2.3 Ten times more efficient
The spherical shape of The Plantagon greenhouse is designed to maximize the 
amount of light available for plant growth. The unusual form adds to construc-
tion expenses, but we say that the doubling or even tripling of yields, makes 
the structure more than competetive with traditional greenhouses or surface 
agriculture. With a ground footprint of 10,000 m2, a vertical greenhouse equals 
100,000 m2 of cultivated land.

Compared to traditional growing, The Plantagon automated greenhouses are 
estimated to 

• be 5 to 10 times more  efficient to maintain,
• increase profit per square meter 2 to 4 times, 
• produce 3 times more crops.
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The idea is simple; to use the full volume of the greenhouse, growing in stories. 
The less simple, but highly innovative, idea is to adjust the construction, shape 
and technology of the building to what the plants need. after maximizing what 
is good for the plants, advanced technology is used to help us take care of the 
plants in a rational way.

2.4 Small, big or enormous?
The greenhouses will come in three different varieties:

1. smaller greenhouses, in the immediate proximity of end-consumers in the 
the city.

2. Bigger constructions outside city centres, where the client base mainly 
consists of wholesalers and restaurants.

3. enormous plants, away from the city, providing large grocery store chains 
with fruit and vegetables.
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3. Financed by its own sales

3.1 Profitability 
In order to have a sustainable production plant, the plant needs to be profitable 
over its lifespan. The key for reaching profitability for the Plantagon greenhouse 
is to utilise a business model that is different from the traditional models for cul-
tivated products. Plantagons business model entails bringing production closer 
to consumer. This is the key part in Plantagons sustainability concept as well as 
in the greenhouses business model. 

3.2 Revenue
Bringing production closer to the consumers minimise the need for distribution 
and handling cost, making the produce share of the consumer price larger. stud-
ies1 show, that the share of middlemen accounts for 40 to 60 percent of the retail 
price in eu countries, which with the Plantagon business modell would be small 
or none existing. 

Depending on the size of the plant, the production capacity will vary. The 
small greenhouse, with 36 meters in diameter, is suitable for a densely populat-
ed areas as its size allows for over-the-counter transactions with the consumers 
where they are; a key factor for profitability for greenhouses of this size. 

a larger greenhouse will produce quantities which are not suitable for sales 
directly to consumers; the size of the greenhouse is also problematic to place in 
densely populated areas. larger greenhouses also benefit from lower operation-
al costs per produced product. The increasing demand for organic produce also 
benefits the sales from the greenhouse. 

3.3 Costs factors
In order to calculate the profitability of the greenhouse, specific prerequisites 
on the site of the particular greenhouse have to be considered. one factor that is 
difficult to determine prior to an on site survey, is the cost of land. The construc-

1  Pricing and market for ecological food in five member states of the eu, sara Furemar, the swedish Institute 
for Food and agricultural economics 2004
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tion of the greenhouse itself are estimates on the findings in the desk study2. 
Construction cost depends less on the site prerequisites, since many parts of the 
construction are only produced by a limited number of manufacturers, world 
wide. labour and operational costs, however, will vary depending of the loca-
tion of the greenhouse.  

3.4 Cash flow prediction
on the next page you’ll find main cost factors for the greenhouse, and the 
equally important revenue. The size of the revenue will also vary depending on 
the location and size of the greenhouse. The cost used in this fictive cash flow, 
is based on swedish labour costs and the revenue is based on retail prices of 
organically grown tomatoes and lettuce in sweden. The production volume is 
assumed to be equal to that of normal cultivation per area used. 

Based on these findings for the 36 meter building extrapolations are made 
for houses with an inner diameter of 100 and 142 meters. operational costs are 
extrapolated to follow the size of the greenhouse crop. The construction costs for 
the different structures and systems are not extrapolated to follow the produc-
tion factor, but are individually factored based on assumed cost increases for 
each structure. no considerations are taken to material constraints that may alter 

2 greenhouse desk study sweco, 2009
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the design of the greenhouse constructions when extrapolating the figures for 
the greenhouses of 100 and 142 meter inner diameter.

In these calculations real cost of capital is set to 5%. The income each year is 
assumed to be constant. The cash flow estimations are for the predicted technical 
life of 40 year for the greenhouse. no reinvestments are assumed to be necessary 
during that period. note that all revenues and costs are based on scandinavian 
conditions.

Estimated profitability for 36 m Greenhouse
Construction cost: 10 to 20 Million USD
Operational cost [per year]: 0.173 Million USD

Crop Lettuce
Revenue [per year], Million USD 1.4 to 2.6
NPV [40 years], Million USD – 0.4 to 29.6
IRR [%] 4.8 to 22.8
Pay back [years] 4.4 to 17.5

Estimated profitability for 100 m Greenhouse
Construction cost: 113  to 215 Million USD
Operational cost [per year]: 2.8 Million USD

Crop Lettuce
Revenue [per year], Million USD 17.5 to 35.1
NPV [40 years], Million USD 37 to 421 
IRR [%] 6.3 to 28.5
Pay back [years] 3.5 to 14.5

Estimated profitability for 142 m Greenhouse 
Construction cost: 280 to 555 Million USD
Operational cost [per year]: 7.5 Million USD

Crop Lettuce
Revenue [per year], Million USD 46.3 to 92.6
NPV [40 years], Million USD 106 to 1,124
IRR [%] 6.4 to 30.4
Pay back [years] 3.3 to 14.3
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Diameter 36 m
Climate zone Tropical
Crop used for business case Lettuce
Surface area 1,000 m2

Growable area 4,000 m2

Depreciation period  
(same as ordinary Real Estate project)

40 years

Construction cost 7.32 MUSD
Land 1.58 MUSD
Total investment cost 8.90 MUSD

Energy cost / year* 0.098 MUSD
Other operational costs / year 0.136 MUSD
Total operational cost / year 0.234 MUSD

Plants / year (9 Cycles) 1,141,470 Plants
Price / plant (lettuce)** 2.24 USD
Total revenue / year  
(plants multiplied with the price)

2.74 MUSD

NPV 10.45 MUSD
IRR 28.12 %
Pay back 3.56 Years

Footnotes

*Energy cost / Mwh 171 USD

**Price / kg (lettuce) 6.72 USD

reference 
business case

in Manufacturing  
Alliance with
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4. The project model 

4.1 Project process 
The Plantagon greenhouse is a special building and requires a more holistic 
view than commonly used in other building construction projects. This model 
focuses, not only on the design and construction of the greenhouse itself, but the 
operation, business and legal aspects. The process model divides the project into 
four sub processes, running parallel from when the project is initiated to when 
the buyer takes full possession of the greenhouse. 

The model is based on quality assurance development (QaD), where the 
parallel processes ensure that requirements from the operational, business, legal 
as well as the construction and design perspective are taken into consideration. 
Meaning the greenhouse itself and its commercial aspects, are considered. 

The whole project process is divided into the following four sub processes: 
• Construction and design
• operation and management
• Business
• legal

QAD is focused on determining all relevant re quirements to facilitate a 
successful plant, not just during design and construc tion but also during 
the operating phase. For this reason great emphasis is put on founding the 
project with all the stakeholders and in their organisations. 

In order to hold together the project a sponsor and steering committee is formed 
for both the hold project and for the four sub processes.
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5. Plantagon partners 
To realize the Plantagon Greenhouse vision, Plantagon International AB  
has carefully choosen to team up with a few partners. 

5.1 Sweco Group 
sweco group is contracted by Plantagon to help develop detailed solutions and 
productive ways of manufacturing the greenhouses. 

sweco is sweden’s largest consulting company in engi-
neering, environmental management and architecture. With 
a staff of 5,600 and offices at 60 locations nationwide and 
overseas, they work on projects in more than 30 countries 

every year – in europe, africa, The Middle east, asia and The americas.
The vision is to be europe’s leading knowledge-based company in the fields of 

consulting engineering, environmental technology and architecture. Today, they 
are the market leader in the fields of water and environmental technology, 
architecture and installation and has a strong market position in industrial 
structural engineering, energy systems, project management, hydro electric 
power and civil engineering. 

sweco’s areas of expertise include forefront competence and experience in sec-
tors such as Water & environmental Technology, Power systems, hy dropower 
and nuclear Waste, Transportation Infrastructure and development projects in 
Pulp & Paper, healthcare, Pharmaceuticals and retail & logistics. 

The company is listed on the stockholm stock exchange. 

5.2 Swecorp Citizenship AB 
since year 2000 swecorp Citizenship aB combines concrete engineering with 
knowledge within Corporate social responsibility and Corporate Citizenship. 

In this area they offer analysis, basis for decision and policy, guidance and 
education, implementation of policies, monitoring and management consulting. 
swecorp also develops projects such as making energy use more efficient within 
corporations and other large organizations.
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5.3 Vector Foiltec
extract from news article in Building.co.uk:

Evolution of ETFE
ETFE was developed in 1938 by DuPont for NASA, which wanted an electri-
cal insulant that did not degrade under UV and cosmic radiation, as PVC 
was prone to do. At first glance, ethyl tetra fluoro ethylene appears to be the 
dream material. It is a thermoplastic and can therefore be extruded; its coeffi-
cient of elasticity is enormous. It is materially stable and has a high insulation 
value when used as ‘cushions’.

It can be more transparent than glass and allows the passage of infrared on 
both faces, so does create a greenhouse environment. Graphics can be chemi-
cally bonded to it to provide solar shading. Impregnated with Titanium 
dioxide (the primary ingredient of suntan lotion), it reduces solar gain. It 
is self-cleaning under the action of rain, and acts as anacoustic attenuator, 
absorbing rather than reflecting sound. It shrinks from fire, providing instant 
smoke venting. Used with a steel structure, it can span massive distances at a 
fraction of the per square metre costs associated with other cladding materials.

Since the product’s introduction to the UK market in the 80s, it has been used 
on an increasingly large scale, culminating in Grimshaw’s Eden Project in 
Cornwall, the largest scale use of ETFE technology in the world – until the 
Watercube came along.” By Jan-Carlos Kucharek

5.4 SAAB
saab serves the global market with world-leading products, services and solu-
tions from military defence to civil security. With operations on every continent, 

saab continuously develops, adapts and improves new 
technology to meet customers’ changing needs.

Its most important markets today are europe, south 
africa, australia and the us. saab has around 12,500 employees. annual sales 
amount to around seK 24 billion, of which research and development account 
for about 20 per cent of sales.

”
Partners cont.
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Five business areas
The global defence industry is currently undergoing an extensive transforma-
tion. To adapt to the new conditions in the industry, saab has divided operations 
since 1 January 2010 into five business areas:

• aeronautics,
• Dynamics,
• electronic Defence systems,
• security and Defence solutions, and
• support and services.

More market-oriented
The goal is to create a more market-oriented company with even greater focus 
on customers’ future needs and requirements. This means, among other things, 
that saab will continue to grow in the global market and develop distinctive 
customer offerings.

5.5 Tekniska Verken
Tekniska Verken is a regional company which aims to create an efficient commu-
nity that is sustainable in the long term. They have around 280,000 private and 
corporate clients who benefit from their products and services – electricity, water, 

district heating, district cooling, waste management, 
broadband and biogas.

• green energy from waste
• high-quality water
• Focus on infrastructure
• specialists in networks
• renewable electricity for the green market
• Clean vehicle fuel for the environment
• an energy-rich company

5.6 SymbioCity 
symbio City is a network of swedish companies and organisations. It was founded 
on the initiative of the swedish government and swedish Industry. symbioCity 

is administrated by the swedish Trade Council, with 
offices in more than 60 countries around the world 

with the headquarters situated in stockholm.

Partners cont.
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5.7 Combitech
Combitech is one of the leading companies in technology, development and 
business consulting. By combining technology with an environmental and safety 

awareness, they offer their customers unique and 
effective solutions. They are an experienced partner 

in all areas dealing with technical systems. as consultants they have expertise in 
information security, systems integration, communications, mechanics, systems 
security, systems development and logistics. 

By combining their skills they help to drive development forward. It creates 
new possibilities in many high-tech areas. But they also share their expertise and 
provide a wide range of courses for professional development. The customer 
base are companies in need of elaborate security, authorities (responsible for the 
protection of society flows), and participants in the aerospace, defense, telecom-
munications and the entire industry segment. Proximity to clients is important, 
therefore Combitech are situated at some 20 locations in sweden, and also 
internationally, with offices in germany and norway, and with representation in 
Brussels. 

5.8 The ÅF Group
The ÅF group is a leader in technical consulting, with expertise founded on 
more than a century of experience. They offer highly qualified services and 

solutions for industrial processes, infrastructure projects and the 
development of products and IT systems.

Today the ÅF group has approximately 4,500 employees and are 
based in europe, but their business and clients are found all over 

the world. net sales totalled approximately seK 4.8 billions in 2010.

Partners cont.
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More info at: plantagon.com/international/about_us/info/managment/

6. Management 

Hans Hassle
CEO

Michele Di Dato
Executive  
Vice President & 
Treasurer 

Hans Hassle has 25 years experience in the business 
sector, 15 years as CEO for the Swedish communication 
agency Vision and Reality Communication AB in Stock-
holm. Pioneer in Corporate Citizenship and Corporate So-
cial Responsibility (CSR) since 1986 and specialized since 
1994 in analysis of values and daily practice connected to 
brand strategy. Developed several management tools for 
Corporate Citizenship and Brand Management. Appointed 
by the Swedish Government to the Ethical Committee 
of Karolinska Medical Institute in Stockholm (Regionala 
Etikprövningsnämnden vid Karolinska Institutet).

Hans Hassle took the initiative to the PLANTAGON® proj-
ect and is the brain and architect of strategy and organiza-
tion for PLANTAGON®. Since January 2008 he holds the 
position as CEO.

Michele Di Dato has a long and broad experience in the 
advertising industry and is the owner of Brand Emotional 
Response Group (BERG) in Stockholm. BERG is AAA 
rated by Dun & Bradstreet, which is uncommon in Swedish 
advertising.

Michele is well trained in management and leadership 
through his long work in business, but also within the 
sports movement. He has several directorships, in private 
and municipal enterprises and in the voluntary sector.

Michele has a past as a player and manager at elite level 
and was sportsmanager for Djurgården Hockey for seven 
years. He now devotes much of his free time to work with 
values within the sports movement.

“ Corporations not taking 
the international trend of 
values and ethics serious 
will at the end be swept off 
the market.”
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Management cont.

Owe Pettersson
COO & Senior 
Vice President

Leif Sieurin
CTO &  
Vice President

Owe Pettersson has an IHM Business School  Diploma 
with speciality on business development.

His business life has been concentrated to the insurance- 
(15 years) and bank industry (5 years) where he has solid  
experiences from leadership, project management and 
also sales of bank services to large corporations active in 
the Northern Europe.

On his spare time he is involved in the Swedish sports 
movement to improve the conditions for youngsters by e.g. 
activities against doping and a chairmanship for a football 
club for 10 years.

Between 2005 and 2008 he worked as project manager 
and researcher at Uppsala University in the field of oc-
cupational medicine, work life, health and consequences of 
sick leave. Leif left in 2008 to become a senior consultant 
and part owner in Swecorp. 

He is often sought after by businesses and public adminis-
trations for missions related to organizational development, 
personal development, conflict resolution and mentoring. 

He has a background as a Human resource manager 
at Folksam (North), in Gävle Municipality and in Falun 
Municipality. As a staff manager Leif has developed and 
implemented Integrated ”value based leadership” and 
”management development programs”. 
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Management cont.

Prashant 
Brahmbhatt
Global Director 
Corporate 
Citizenship & Vice 
President

Magnus Hjelmare 
CCO

With more than 35 years of rich entrepreneurial experience 
he has been a visionary contributor to the growth of the 
Indian software industry and the formulation of successful 
initiatives for the Digital Convergence platform.

With a versatile multi-disciplined engineering background 
he has inspired many research and development concepts 
and continues to work with companies and projects that 
have solution to drinking water, renewable energy, and 
waste recycling, distant education to make a difference in 
this world.

He has been fundamental in chalking out plans that have 
been praise worthy when it comes to social development 
through the introduction of digital and environmental tech-
nologies in the developing countries.

Magnus Hjelmare has been working with communications 
in different forms during nearly 20 years.

The last few years, Magnus has been active within the 
IT industry and before that he collaborated with Hans 
Hassle at Vision and Reality Communication Network for 
almost 10 years. During this time he and Hassle together 
designed tools for Brand Management, which he still uses 
actively within his line of work as CCO.

Magnus has also been part of the build-up of SWECORP 
Citizenship AB, one of the owners of Plantagon, where he 
together with Hans Hassle carried out a study of Swedish 
companies’ attitude towards Global Compact, an initia-
tive of the United Nations regarding human rights, labour, 
environment and corruption.
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Management cont.

Gustav Gorecki
Business 
Development 
Manager 

Göran  
Pettersson
Chairman of 
Association Board

Gustav Gorecki has several years of experience within 
strategy-, business- and product development. He gradu-
ated from the Norwegian School of Business 2001 with a 
concentration in finance. Since then he has worked almost 
10 years as a management consultant.

Gustav founded his own management consultancy firm 
Developers Club in 2008. Developers Club believes in 
the effectiveness of Open Innovation, which is also the 
philosophy behind Gustav’s initiative “One Week Launch” 
which objective is to make it easier for people to launch 
their own businesses.

Gustav is also the founder of RänteDuvan, which is the 
largest club for housing mortgage loan takers in Sweden 
with is 750 members and 1 billion SEK in loans. 

Göran Pettersson left his position as CEO for the Red 
Cross Center for Development to become one of the 
founders and owners of SWECORP Citizenship AB. For 
many years he worked within the NGO sector and was 
the first Chairman of the Board for The World´s Children’s 
Prize for the Rights of the Child.

Since 2003 Göran is General Secretary for Forum for Vol-
untary Social Work in Sweden. He was recently appointed 
as the 4th most influental leader within the Swedish CSR-
community by reputed magazine ”CSR i Praktiken”.

Göran is Chairman of Plantagon Non-profit Associaton 
Board since 2008.
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More info at: plantagon.com/international/about_us/info/advisory-group/

Mats Hellström
Senior Advisor 
Trade & Agriculture

Fredrik Billing
Senior Advisor 
Business 
Development

Former Minister of Foreign Trade, European and Nor-
dic Affairs and Agriculture in various Swedish Cabinets 
1983–1991 and 1994–1996. Sweden’s Ambassador to 
Germany 1996–2001 and Governor of the Province of 
Stockholm 2002–2006. 

In his different tasks Mats has devoted much energy to 
promote sustainable innovation. This is something that oc-
cupies Mats’ mind also in his present work.

BA in Finance, University of Stockholm, exec. MBA at 
Stockholm School of Economics, graduate education at 
Wharton Business School, Creating new Businesses at 
Chalmers Entrepreneur School, Private Equity Manage-
ment Training at EVCA, Lausanne.

An experienced business coach with a successful track 
record in management, development and financing of innova-
tive technology firms, with demonstrated competence in the 
cleantech sector. Fredrik is particularly involved in developing 
cleantech companies, high-tech solutions to industrial and 
environmental problems. Another assignment in this area is 
with the Stockholm Institute for Water and Air (IVL) and the af-
filiated Stockholm Environmental Technology Centre (SMTC), 
where he is consulting for a three-year period as a business/
innovation coach for environmental technology firms. 

7. advisory group
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Advisory Board cont.

Anders Modig
Senior Advisor 
Green Intelligence

Richard  
von Essen
Senior 
Advisor Brand 
Development

With a PhD in Ecology, Stockholm University, and a Master 
in Biology, Gothenburg University, Anders has 20 years of 
experience in a broad range of environmental issues and 
assignments. Since 2010 Anders works as Senior Sus-
tainability Advisor within ÅF, one of the largest technical 
consultancy companies in the Nordic.

Anders is an expert primarily on sustainable development, 
urban development, climate change issues and the effect 
of land-use practices on ecological processes and plan-
ning for sustainable use of natural resources. Anders has 
extensive knowledge of work on most continents. He is 
furthermore knowledgeable in various fields like capacity 
building in projects for developing countries, Eco-tourism, 
etc.

As an advisor and inspirer in branding and trademark mat-
ters, Richard von Essen’s work as a consultant consists of 
identifying, formulating, creating and building corporate- 
and organizational identities, together with competent col-
leges and employers. The end result of the work involves 
formulating a base for communication and internal culture 
with the help of design, pattern and behavior. Correlation 
is made from a legal perspective to secure the intellectual 
property rights.

He has worked with branding and trademark matters during 
his whole professional life. In addition, he is a member of the 
board in various companies, business coach, mentor and ad-
visor for small and middle size companies, and confess par-
ticular pride in being the founder of Essen International AB, 
one of the leading branding agencies in the Nordic region.
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Mats Wallin
Senior Advisor 
Retail

Mia Kristiansson
Plantagon 
Ambassador

Mats has a background in the Retail Sector. He has 
worked for 25 years, mostly as managing director, for dif-
ferent store chains. He has experience from the voluntary 
type (Comfort), to franchise business (Guldfynd and Sys-
tem Avanti) and multiple chains (Guldfynd and Hallbergs). 
Mats is one of the most experienced in chain management 
in Sweden. Mats has also been consultant regarding CSR, 
as well as headmaster of the International School in Nacka 
and during the last 7 years managing director for Ymer 
Reklambyrå. From 2011 Mats work as a teacher at Före-
tagsekonomiska Instituet (FEI) in CSR. He is also a writer 
and consultant in the communication field.

Mia Kristiansson has a background as a senior media adviser 
in Stockholm at Bonnier, Swedish Channel 5 and the leading 
agencies specializing on advising significant media buyers. 
Mia worked with media strategies for TV, multimedia, inte-
grated communications and with integrated marketing com-
munications. Already then and especially now with a passion 
for media and media’s instrumental value in communications. 
She operates and carries out analysis of media and commu-
nications through collecting, evaluateing and analyzing large 
quantities of information and then create a ketchup effect.

Today, Mia’s overall work consists in creating scenarios of 
future media consumption, describing the media con-
vergence and try to give a picture of the development. A 
platform for communication strategies and media efforts in 
print and in flexible form.

Advisory Board cont.
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Anders Boman
Senior Advisor 
Human Resource

Anders Boman has a long and genuine background; from 
the Swedish educational system as principal and teacher 
to the business sector as CEO. Today, Anders operates 
as an entrepreneur and advisor specialized on social in-
novations. He got his degrees at The Swedish School of 
Sport and Health Sciences (formerly Stockholm University 
College of Physical Education and Sports) and has been 
active as an athlete on an Olympic level. From 1998 to 
2002 Anders was General Manager of 08 Stockholm Hu-
man Rights, the leading basketball club in Sweden. During 
this period the male and female teams were national 
champions several times while developing a scheme for 
social responsibility. Anders initiated and helped to make 
Fryshuset Knowledge Center a reality, today one of the 
largest free high schools in Sweden. Anders is author of 
”The Soul of Sports”, published 2002.

Advisory Board cont.
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rålambsvägen 17, 22nd floor 
se-112 59 stockholm, sweden  

 +46 (0)8 410 165 60 · www.plantagon.com

stockholm · onondaga · new york · new delhi


